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Updated at July 1, 2018

We’re still collecting college pennants for the new Union Bar and we want 
to make sure your school is represented! You may get a list of the pennants 

we currently have from the Union Bar.

HAVE YOU 
BROUGHT IN 

 YOUR PENNANTS YET?

Here’s a quick comparison of where The Club is now compared to our financial model. 
As you can see our Membership and entrance fees are up compared to our model.
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For TOP 2, noisy demolition works mostly completed, 
including balcony and canopy on Claymore side. Various 
hacking spots, consistent with a worksite, are expected 
from time to time during construction. Overall TOP 2 
program schedule is being reviewed due to the recent 
discoveries in the foundation level below the gym. While 
the gym rework is ongoing, consideration is being given to 
de-couple several outlets to allow for earlier handover to 
the Club, so the gym does not delay all of TOP2. The 
consultant team is working with the contractors to review 
the overall program and impact on subsequent TOPs. 

For TOP 1 areas, water pressure/temperature fluctuations are 
still a Member issue and various improvements in equipment 
by Aedas/WSP are being implemented. Due to the heavy 
rainfall experienced in the recent weeks, priority has also been 
given to address the rainwater discharge and other associated 
issues currently being observed at Level 1 outlets. Cost report 
on contingency and budget remains Amber due to ongoing 
variation claims on site. PCG had approved the critical change 
requests to enable the site work to proceed for critical outlets, 
while Aedas and Currie & Brown are currently tabulating and 
preparing the remaining change requests for further approval.

CONSTRUCTION UPDATE

See the progress we’re making at the Bowling Alley!

Why a Change?

BOLD
We are fearless with a purpose, taking charge of our today and tomorrow.

INCLUSIVE
We embrace people from all backgrounds, welcoming them to be a part of 
our community.

vibrant
Full of life, social, always ready to have a good time with people.

postive
Whatever the situation is, we always look on the brighter side of things and 
search for a solution.

New Club Logo
In March 2017, the Club formed a Branding Committee made up of Members, 
management, and consultants and led by DIA ,our branding consultant, to work 
on new outlet concepts and an updated Club logo in conjunction with the 
redevelopment. Over our 70 year history, the Club has had three different logo 
variations, all featuring an eagle. The new logo, which will be unveiled in 
September as part of our 70th anniversary celebration, is the fourth iteration of 
the design and will also feature an eagle as the focal point.

Over the last 17 months the Branding Committee has worked hard to create a 
logo that represents the Club today and what we strive to achieve in the future. 
As part of this work, four key attributes were identified, which represent the 
Club’s brand persona. These four elements are a set of human characteristics 
associated with our brand, guiding the way the Club behaves across 
communications, touch points, and experiences.The four elements are:

1. We are working on a new clubhouse and we wanted a logo that represented 
where we are today and what we strive to achieve in the future. 

2. We wanted a logo that better represents the four attributes identified by the 
Branding Committee as being core to the Club’s values.

3. Our current logo is too detailed with many small lines and design elements. 

4.Our existing logo is difficult to reproduce on collateral and merchandise, one 
of the key ways we spread brand awareness and value.

Evolution of the 
american club logo 

DID YOU KNOW?
The Club takes the safety of our Members, 
guests, and staff seriously. Did you know 
our CERT (Company Emergency Response 
Team) and engineering teams recently 
conducted a drill in conjunction with the 
Singapore Civil Defence Force (SCDF) to 
familiarize the SCDF with our new building. 
Our team also conducts regular first aid 
training. We have 90 staff who are first aid 
responders who can assist in the case of an 
accident, with 24 of those being able to 
respond in an emergency at the Clubhouse. 
Safety is one of our core values, along with 
respect and integrity, that are instilled in our 
team on a regular basis as part of line ups, 
staff meetings, and staff town halls. 


